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— Introductions 4

¢ Michael R. Segovia, M.A., CPP Lead Certification Trainer
¢ 29 years of MBTI® feedback experience
¢ Always looking for new ways to improve feedback
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— ODbjectives \@

During this webinar you will:

¢ Refresh your skills in providing individual MBTI® feedback for both the
Step |™ and Step II™ assessments

¢ Learn about new tools you can incorporate into your feedback process

¢ Have an opportunity to ask questions about challenges or issues you
have encountered when delivering feedback
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MBTI® Step |™ Feedback
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— [ he Process
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¢ Client check-in

e Overview of the MBTI® assessment

e Introduction to preferences

e Personality type: Self-estimate

e Personality type: Reported type

e Pulling it all together

e Best-fit type

¢ Individual commitment to action
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— Recommended Tools
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— 1. Client Check-In b
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¢ Exploring Your Myers-Briggs® Type Workbook, pp. 2, 3
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—— 2. Overview of the MBTI® Assessment
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¢ Introduction to Myers-Briggs® Type, p. 1
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—— 3. Introduction to Preferences b

In the “handedness™ exercise, you probably found the experience of using
your preferred hand different from that of using your nonpreferred hand.

Here’s how people often describe the differences.

Prefered Nonpreferred
— Natural Unnatural
Easy Difficutt
Flowing Jerky
Comfartatie Awkoward
Took less energy Took mare energy

MEBTI preferences can be thought of as being similar to handedness. Just as
you naturally favor one hand over the other, you naturally favor one of the
opposites in each of the four preference pairs. And, just as you use both hands
when you need to, you use both opposites in each pair to some extent. Using
the one you don't prefer feels less natural than using your preferred opposite,
and it takes more energy and concentration. You generally feel at your best
and most competent and energetic when you are using your preferences.

¢ Exploring Your Myers-Briggs® Type Workbook, pp. 4—6
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—4. Personality Type: Self-Estimate bl

¢ MBTI® Step I™ -
Feedback Cards
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—4. Personality Type: Self-Estimate
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—4. Personality Type: Self-Estimate (cont)—™
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—4., Personality Type: Self-Estimate (cont

—

¢ Exploring Your Myers-Briggs® Type Workbook, pp. 8—11
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—39. Personality Type: Reported Type -

¢ Exploring Your
Myers-Briggs®
Type Workbook,
p. 11

¢ Client report
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—6. Pulling It All Together <y

¢ Exploring Your
Myers-Briggs®
Type Workbook,
pp. 11, 17, 23,
29, 31
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— /. Best-Fit Type o

¢ Introduction to Myers-Briggs® Type, pp. 10-28
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. Individual Commitment to Action b

¢ Exploring Your Myers-Briggs® Type Workbook, pp. 34-37
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MBTI® Step II™ Feedback
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— The Process '\

e Client check-in

e Revisiting Step I type

€<

e Introduction to Step II" facets

e Discussion of client facet results

e Benefits and blind spots

e Coaching

¢ Individual commitment to action
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— Recommended Tools
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—1. Client Check-In <y

¢ Identify what the client hopes to achieve from this Step II™ session

¢ Explore any questions and ideas that resulted from the previous
session you had with the client
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—2. Revisiting Step | Type i

¢ MBTI® Step II™ Interpretive _ N
Report, p. 3 ¢ Understanding Your MBTI® Step I Results, pp. 1-3
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— 3. Introduction to Step II™ Facets i

¢ MBTI® Step I™ Interpretive ¢ Understanding Your MBTI®
Report, p. 4 Step II"™ Results, p. 4
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——4 . Discussion of Client Facet Results

Report, pp. 5-8
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——4 . Discussion of Client Facet Results

E-l1 Facet Results Example

INITIATING ‘ RECEIVING

How people make contact with others

+ Atasocial event, how comfortable are you introducing yourself to others?
= In what situations might you behave differently?

+ How comfortable are you if you have to wait to be introduced or have to initiate

the introductions?

This is the facet that represents the broadest way to describe
Extraversion and Introversion. It is not about social confidence.

¢ MBTI® Step II™ Interpretive Report, p. 5
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¢ MBTI® Step II™
Feedback Cards,
Card 6
(Front and Back)
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——4 . Discussion of Client Facet Results

¢ Additional exercises in Understanding Your MBTI® Step II'" Results
to help your clients explore their facet results:

— Exploring Your Facet Results

— Understanding Your Out-of-Preference Results
— Looking at Your Midzone Results

— Exploring Facet Combinations

— Discovering Your Uniqueness Within Your Type
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How

ACTIVE

o

REFLECTIVE

peopla like to ba whan thav ara |

+ How do you
+ When someq]

+ What is the b
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REALISTIC

®

IMAGINATIVE

How people's perceptions influence

the e
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Spots

+ How would you react |
+ What, to you, would dq

« If you were enrolling irf
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CRITICAL

0

ACCEPTING

+ If you find a mistake in some
« When giving someone devell

+ In what situations might you

ene’s work, how do you handle it?
ppmental feedback, what are you concerned about?

Ichoose not to critique an idea or suggestion out loud?
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¢ MBTI® Step II™ Feedback Cards
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— 6. Coaching bt

¢ MBTI® Step II™ Interpretive Report, pp. 9-12
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Thank You

Michael R. Segovia, M.A., MBTI® Master Practitioner

msegovia@cpp.com
www.twitter.com/typetrainer
www.linkedin.com/in/michaelsegovia
www.mbtitalk.com
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